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EDUCATION 


University if California, Irvine - iL4 . Psychology ontt BA.. Sociology, Motor in Afaitugemeni Cam bridge University - Study Ahmad 

PROFESSIONAL EXPERIENCE 

Deputy finance Director Bitting r ± Aft 

Kim Gllttm for Gvrgreii August 2012 —November 2012 

* Created and helped execute a Labor PAC Finance Plan by coordinating the labor endorsements, which raised $7 1 ,[MM) for the general election 

* Collaborated with the Finance Director to target $ 50 fh donort for c andidate call time by managing NGP and donor research 

* Proposed and launched a low donor volunteer program, whk& conii^cd of phone banks that raised $2*000 per night, and direct mail that raised 
an average of $f),70il 

* Spearheaded a ll candidate pledge follow-ups by ensuring donors recti ted a pledge Letter, email. and call on a timely manner 

* Assisted the Finance Director in coordinating all fundraising event* try tbj (owing-up with donors that exceeded event goals 

Political Director i Campaign Coordinator Sort P&tro, CA 

Janice Haim for Cangnes* September 201 1-Jmie 2012 

* Managed sit day to day wdivitks of the L-ampaitm by coordinating with the general, media, fundraising and field consultants 

* Assembled and managed j team of 1 0 organizer; and 35£ volunteers 

* Implemented a field outreach program with volunteer ID, persuasion. and GOTV calls and canvassing; by managing 

* Led the efforts of opening two campaign office?! 

" Coordinated endorsement* firom local and state elected officials, labor groups, and the California F’edenanon of Labor 

* Received 79"v, of the California Democratie Party endorsement by orga niz i n g delegate meetings and events 

* Assisted m fundraising efforts mduding call time management, NCP mmugeaicpt. and following-up with donors 

* Worked with the media auftuhimta in drafting press releases raid media advisories 

* Communicated with the Congresswoman's scheduler and consultants to develop a robust campaign schedule for the candidate including 
fumhaiamg, political and field events throughout ihe primary 


Torrrjnee, CA 
Ftihntur}' 201 1 -Julr 201 1 


Special Operations Director 

James Hahn for Congiyjjr 

■ Incorporated a low donor outreach program by urge ting specific donors 

* Otmeachcd to labor leaders for the Get -Out'The- Vote weekend by organizing 3d 1 volunteers in two weeks 

* Supervised five field organkm during the primary dec lions by ensuring they met the field program's goals 

* Responsible for crowd building and crowd management for all campaign related cvcnz& including but noi limned to press conferences, debates, 
to W tt hells. rallies, election party receptions, and other campaign speaking engagements 


Field Coord inn lor 

Dr. flodnvic for School Board Campaign 

* Managed the day to day activity of the < ampaiga field office 

* Recruited and managed a volunteer base of 746 volunteers in its, weeks by managing canvassers and phone hankers 

* Collaborated. with staff and consul tanta? to ensure ihat goals were met 


San Fedm, CA 
Ja/tuarv 201 1-Man ih 2011 


Field Organizer 

Raximtiz Can lin for O'. S. Senate 

* Organized and trained 557 volunteers within six months by developing a volunteer program 

* Orchestrated town linll meetings for the candidate by collaborating with volunteers and county chairs 


Dos Moines, 14 

June J&IO-Ndvember 2010 


Dev i' tup me he Intern ffiuftpffgiDJi DC 

Center for American Progress January 201 (F March 2010 

■ Uncovered potential domra far [he anmiai event, “Pragreas Matters/’ by contacting and researching individual;; 

* Promoted the. long-term vision and n us? ion of the organization by meeting with key stakeholders 

fnv e slur's Relations Intern Irvine. CA 

Qrartgr Covntv Vnit&l Wav July lOOS^DetxmherlOOS 

■ Motivated account donors and contacts to assist the Orange County community through staff meeting presentations 

■ Raised new partnership! with busi n essti* to increave mtiraHeB through cuse-au-one meetings and preseniaSioits 

REFERENCES 

Dave Jacobson. Consultant. Shailmm Communications. ^1S> 943-234Ji, d^vcr,jjacoi^nntti;giiiral cnm 
Mark Daley, Campaign Manager, Roxanne Conit n for VS. Senate, t .1 D>) 739-SJ0G, mnttdalcyOQ^gmitflxtma 
Stephanie Daily, Consultant (F inane z Cowufumt/, {3 1(1} 497-K16Z, dm fysmithiffignwd j^om 
Erie Hogeusen. Presideni/ConsuitanL HSG Campajgns, <41 4 1 7J5-*29j, ericbogen^n'ii email. tutn 


